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The word ‘unprecedented’ was associated with COVID-19, but it appears to have suffered 
a coup and has been usurped by a more frightening, a more insidious word, ‘uncertainty’.  
A little over a week ago, the events industry was looking at a future. It wasn’t as bright and 
brilliant as it was this time last year, but at least there was some light which gave hope.   
The courage, tenacity and flexibility of predominately SME business owners, hotels, 
venues, some of New Zealand’s most iconic tourism brands and their staff, showed guts 
and determination to fight for a sector they are passionate about, to the point of exhaustion 
and financial hardship.   
Customers felt confident enough to buy and engage in the extensive pre-planning phase 
that is part and parcel of staging an event. Deciding last minute to have a long weekend in 
Rotorua with the family is one thing. But for a medical conference for 400 practitioners, it 
takes months, even years in some cases to put all the arrangements in place.  
Fast forward a week, and uncertainty has taken the events industry to its knees.  
The blow feels so much worse than it did before at Alert Level 4.  The ease at which the 
country stopped transacting, cancelling or postponing events was breath-taking, leaving 
business owners at a loss as to what to do next. Simply put, if the country could so easily go 
back into a restrictive lockdown, then what certainty was there around event planning, when 
travel arrangements would have already been made and organisations invested in holding 
space and contracting suppliers?  
Business events hold a distinctive place within the broader events industry, yet all events 
deserve greater recognition for the influence they provide, economically and socially.   
  
Our sector’s financial contribution to New Zealand is approximately $8 billion in direct and 
indirect spend. As a direct result of the work the business events industry does, 26,650 
people share in a wage bill of approximately $1.6 billion, which goes straight back into New 
Zealand’s economy.  
  
Business events are the reason why, over the next three years, New Zealand will have 
world-class conference facilities which will attract events and high value visitors to this 
country who may not normally consider New Zealand as a destination. It ensures hotels are 
full from Monday to Thursday night, and restaurants are busy, right across the country.  
  
Political parties need to consider their own party conferences, using the platform of a face-
to-face event to deliver their messages to a receptive audience who have travelled across 
the country to listen, learn and network in a controlled, managed environment. These 
conferences would not go ahead without the industry which delivers the hotels, venues, 
transportation, staging, coordination, and logistics needed. How powerful would 
that same message have been on an email, website, or newsletter?  
  
That is the power of what this industry does.  
  



 

 

 
Last Monday, Conventions & Incentives New Zealand wrote to the Prime Minister, the 
Ministers of Tourism, Economic Development and Finance as well as the Associate Minister 
of Tourism with five reasonable requests: -  
  
1. Create a clear and specific Ministerial relationship which would support a more 
direct dialogue with the industry to save jobs, create investment, drive economic growth, 
and provide accountability.  
 
2. Extend the wage subsidy to the end of the year in a targeted way. Many in our 
industry have lost 80 – 100% of their revenue compared to 2019 and are using their own 
savings to carry them through.   
 
3. Meet with the industry to share how we can partner with Government to leverage 
strategies which will support economic, social, cultural and environment policies.  
 
4. Acknowledge the industry and the important role it plays in leverage. This will deliver 
confidence to both the sector and their customers.   
 
5. Do not cancel Government-sponsored conferences or events. Use the experts in the 
industry to manage these events to support industry recovery.  
  
One day after receiving the letter, the Prime Minister’s office advised that Minister Twyford 
would be responding. Two days later, the landscape changed again.   
What is being asked is the most secure way of knowing that this industry will survive to 
support the domestic market and, when borders do open, will extend our manaakitanga to 
those high-value international participants, who will visit New Zealand to educate, be 
educated, experience and contribute to our country.   
  
The business events industry spans the depth and breadth of regions, suppliers, and 
industries. What we ask of this Government is to not fail the sector by ignoring their 
contribution to what has made this country the envy of the world.   
  
 
ENDS  
  

 
 
 
  
 


